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ABOUT NEMA

Why a Corporate Design?

A unique look and feel is essential to set a company
apart from its competitors. It provides our customers
and all stakeholders to develop an emotional connec-
tion, making nema more accessible and less anony-
mous.

Our new Corporate Design establishes a clear and
impressive image of nema, it shapens the awareness,
reputation and image of the brand. In sum, it makes our
company — and thus our daily work — more valuable and
sustainable.

This is why the following design principles should be
implemented effectively and responsible.

Brand Personality
nema — your smart choice for hydraulic applications.

Goal of nema is to break the rules—the rule that for a
limited budget you can only get a limited product qual-
ity. nema lines up to lever out the relationship between
quality and price: With nema you get the most reliable
quality products at an affordable price—which is made
possible due to the processes and the market-leading
know-how of our parent company, the Winkelmann
Group. In this perception nema gets a fighter for a
favourable price. It makes accessible quality vessels
for everyone. The price-performance ratio is a clear
challenge for competitive suppliers. This is why nema
comes on the market as a (smart) rebel.

Please notice that all design have to be approved by the
marketing departement before distribution (digital or print).

If any needs or variations arise that are not provided in this

manual please consult the marketing departement.

Look and Feel

The appearance of nema is lean, agile and straightfor-
ward. Our brand is a personality that acts self-assured
and communicates pronounced and audibly.

These are the values that differentiate us from our com-
petitors. nema acts

straight to the point
tangible

related to facts
economical
ready-made
available

audible

puristic

For the most reliable quality, delivery and support at
an affordable price trust nema—your smart choice for
hydraulic applications.
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BASIC ELEMENTS

LOGO

nemad

There are specially prepared files of the nema logo for
each purpose. They ensure a correct and consistent
presentation of the logo. Please only use this logo files,
any modifications of the logo are not allowed.

The logo must always appear on monochrome ground.

The following applications should not be used:

The logo must not be rotated.

The logo must not be distorted in any way.

The logo must not be placed on a flickering
background



BASIC ELEMENTS

LOGO

Colour Combinations

The logo is only used in the colour combinations shown on this site.

black logo on white background is the standard colour combination.
please use this combination wherever possible.
for small sizes always use the black logo.

On yellow background On black background

black logo on yellow background can be used as white on yellow is only used in combination with the use white logo on black ground for 1 coloured
secondary colour combination e.g. on brochure pages white positioning e.g. on the email signature (see applications such as product labels (see page 27).
with yellow ground (see page 23). page 31).



BASIC ELEMENTS

LOGO —Safety area and sizes

Size
The minimal size in print materials is 20 mm and must Minimal size
be observed at any time to maintain the legibility.
The regular size on DIN A4 is 42 mm. nema

Only exception: recurring logos in brochures in 20 mm
combination with the page number can be smaller
(min. 10 mm)

Example:

Brochure cover DIN A4

nema

42 mm

Safety Area
Between the logo and another design element there is Example:
a minimum amount of space which is regarded as a Advertisement 148.5 mm x 210mm

safety area.
“n” on each side. nema MODELS @D’

The safety area is the height of the

Other elements are not allowed in the safety area. iy —
mm
A PERFECT FIT . AND g

Enhance Your Pressure Management with

High-Quality Expansion Vessels n RT I c I E s
MODEL

: N 2 O 1 8

NEL

EEH -

'NEMA WINKELMANN Isiima ve Su Teknolojier San. ve Tic. Ltd. St
wwwnema-winkelmann com Yakabasi Mah. Kocaalan Mevkil 81850 GUmisova/Diizce TURKIYE



BASIC ELEMENTS

LOGO —Logo positioning

Examples
Brochure cover DIN A4

nema—your smart choice
for hydraulic applications.

Expansion Vessels for HVAC, Water Supply
and Sanitary Hot Water Applications

Regular positioning (print and digital) Positioning in narrow vertical formats

+ Alignment: upper right corner + If needed the logo can be rotated by 90° for narrow
- high perception and good visible vertical formats (e.g. flags).



BASIC ELEMENTS

LOGO —Part of Winkelmann Building&Industry

Use the Part of Winkelmann Building&Industry logo on + The primary version is black logo on yellow ground.

following applications additional to the nema logo: - If necessary you can use white logo on yellow ground.
- Do not use the blue version of the logo.

- Business card - Keep a maximum amount of space between the Part

- Letterhead of WBI logo and the nema content

* Product Brochure

* Homepage

nema—Hidrolik uygulamalar
icin akilli segim.

nema—Hidrolik uygulamalar
icin akill segim.

+/ Right: Example > Wrong
Business card back blue version of the Part of WBI logo

nema—Hidrolik uygulamalar
icin akill segim.

2 Wrong
no space between content and
Part of WBI logo



BASIC ELEMENTS

SPELLING

The brand

The correct spelling for the brand is “nema”—small
letters only. Please use this spelling everytime you write
about the brand.

Right:
(...) expansion vessels, nema is able (...)

Wrong:
(...) expansion vessels, Nema is able(...)
(...) expansion vessels, Nema Winkelmann is able (...)
(...) expansion vessels, nema Winkelmann is able (...)
(...) expansion vessels, nema is able (...)

The company

The only exception for this spelling is, when we talk
about the company (to be distinguished from the
brand!)

Right:
Nema Winkelmann
Isitma ve Su Teknolojileri San. ve Tic. Ltd. Sti.
Yakabasi Mah. / Kocaalan Mevkii,
81850 Guimiusova/Diizce
Tirkiye

Regional contacts

Always keep nema Turkey first.
You can add a regional contact afterwards.

Right:
Nema Winkelmann
Isitma ve Su Teknolojileri San. ve Tic. Ltd. Sti.
Yakabasi Mah. / Kocaalan Mevkii,
81850 Guimisova/Diizce
Tirkiye

Regional contact

Street adress

Postal code, city

Tel.: +XX XXXX XXXX
regionalcontact@xxxxx.de

10



BASIC ELEMENTS

POSITIONING—Use

About the positioning

Our positioning describes the core elements and values
of nema. Our products are a “smart choice” because
they bring together competitive pricing with reliability
and high quality.

For the most reliable quality, delivery and support at
an affordable price, trust nema — your smart choice for
hydraulic applications!

Translation of the positioning

The positioning should always be translated to the
language of the target market.

All translations of the opsitioning have to be approved
by the marketing departement.

Version with nema logo

Used if the logo is not shown on the same page as the

positioning.

nema

Title/ Job description

FIRST NAME LAST NAME

Position

wwwnema-winkelmann.com

T 49038074511 XX
M +90 54 XK XX XK
F 49038074510 XX

firstname.

NEMA WINKELMANN sitma ve Su Teknol
1Mah.  Kocaalan Mevii 81850 G

Ve Tic. Ltd. §t.
Diizee TORKIVE BUILDING +INDUSTRY

Example: Business card back
No standalone logo an the back, therefore use of
positioning with nema logo

Version without nema logo

Used if the positioning is in close proximity to the logo

to avoid duplication of the logo.

A PERFECT FIT

Enhance Your Pressure Management with
High-Quality Expansion Vessels

+ Interchangeable bladder
MODEL » Electrostatic Powder Coating
+ Maximum working temperature for bladder:
5C

N E L -10°C-70
= Maximum temperature allowed: +110 °C

+ Suitable for Water and Water-Glycol mixtures
Size: H 320 mm, ¢ 200 mm
Connection: 1", %" optional

PPl - veximum temperaure alowect +110°C
: hd » Suitable for Water and Water-Glycol mixtures

nema

NEMA WINKELMANN Isitma ve Su Teknolojleri San. ve Tic. Ltd. $ti.

‘www.nema-winkelmann.com

Example: Advertisement

Yakabagi Mah. Kocaalan Mevkii 81850 Giimiisova/Diizce TURKIYE

nema logo at the right corner next to the positioning,
therefore use of positioning without nema logo

1




BASIC ELEMENTS

COLOURS

Core element of the corporate design of nema is the

extensive use of the corporate colour smart yellow smart yellow
in combination with the secondary colours black and

white. Please use exclusively these three colours.

white

The primary colour smart yellow is used as background
colour and for example in a brochure for information
areas. Smart yellow is only used in 100% opacity.

Smart yellow as background colour is mostly used in
combination with a white beam on one site, vertical or CMYK CMYK CMYK
horizontal. See pages 23 and 26 for examples. COIMO|YO|K100 COIMO|YO|KO

Black is mainly used for text and in the design elements.
RGB RGB RGB

Please use only the defined colour values for CMYK, RO|GO|BO R255|G 255|B 255

Pantone and RGB.

Grayscale is only used as compensation for smart Pantone
yellow in 1C applications if needed.

Vinylcut Oracal

Grayscale
COIMO|YO|K30

12



BASIC ELEMENTS

TYPEFACE

Roboto Black (main application for big headlines)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz ?1; “€@
1234567890

Roboto Bold (main application for headlines)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz ?!,;."€@
1234567890

Roboto Regular (main application for copytext)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz ?!,;."€@
1234567890

Roboto Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz ?!,;"€@
1234567890

The font used for all applications of nema is called
“Roboto”. The four used styles are:

- Roboto Black

- Roboto Bold

— Roboto Regular

- Roboto Light

Roboto is a free and open source font, please download
here:

https://fonts.google.com/specimen/Roboto

Basics
The style Black is used for striking, big headlines (e.g.
brochure cover) and is always in capitals.
for all remaining headlines use the style Bold, as well
in capitals
Use the style Bold for all sublines
Use the style Regular for all copy text
Use the style Light only if there is need for another style
The alignment of the text is left.

Substitute font
For any application where Roboto can not be used, use
Arial. The used styles are:

Aa Aa Aa Aa

Arial Black  Arial Bold Arial Regular Arial light

13



BASIC ELEMENTS

TYPEFACE—Example

For more examples see chapter PRINT MATERIALS.

COPY

Roboto Regular

Size: 9 Pt

Line Spacing: 12,5 Pt
Colour: black 100 %
Alignment: left

nema

CHOOSE YOUR PRODUCT

We have three ranges available for your require- and the colour of the vessel. Please use the
ment/project: NEQ, NEL and NEX. Our products can  structure outlined below to put together the order
be customised based on volume, type of installa- number for your selected product

tion, pressure requirement, the correct diaphragm

5-5,000 It 01 Vertical 06 EPDM, Air Red

02 Horizontal (NEQ) 10 Butyl, Air Blue
03 Vertical without feet (NEL) | 16 EPDM, Nitrogen
04 Sphere (NEL) 25 Butyl, Nitrogen

07 Vertical with hanger

ORDER PROCESS

We look forward to hearing from you and would be delighted to provide additional information or answer
any questions you might have in relation to your purchase order:

PACKAGING TYPES

80x120 cm pallet
100x220 cm pallet

68x101 cm pallet
68x127 cm pallet
74x156 cm pallet
86 x 86 cm pallet
95x 95 em pallet

~ 110x110¢em pallet |

horizontal on pallet
5i-1501t
200 It - 500 It
600 It - 5,000 It

HEADLINE

Roboto Bold, Capitals
Size: 18 Pt

Line Spacing: 25 Pt
Colour: black 100 %
Alignment: left

14



BASIC ELEMENTS

DESIGN ELEMENTS

The three icons shown below are symbols for the scope
of applications and must not be distorted in any way. nema

MODEL

A PERFECT FIT

Enhance Your Pressure Management with
High-Quality Expansion Vessels

+ Interchangeable bladder
MODEL = Electrostatic Powder Coating
« Maximum working temperature for bladder: o

N EL -10°C-70°C
+ Maximum temperature allowed: +110°C
+ Suitable for Water and Water-Glycol mixtures
. + Size: H320 mm, 0200
Water Supply Sanitary HVAC e msaiort ot o
. . . . = £ » Maximum temperature allowed: +110 °C
Appllcatlons Hot Water Appllcatlons + Suitable for Water and Water-Glycol mixtures a
Applications
NEMA WINKELMANN Isitma ve Su Teknolojileri San. ve Tic. Ltd. $ti.

‘www.nema-winkelmann.com Yakabagi Mah. Kocaalan Mevkii 81850 Giimiisova/Diizce TURKIVE

TYPE Example: Advertisement
. Squares are used to show the product type and the
Vertical scope of applications
Please notice that the product model square is always
bigger than the other squares

Black squares are used as a recurring design element in
print media. The text or product outlines can be modi-
fied, the text colour is always yellow.

The squares are used as interaction element in digital

media as well, please see page 30. product
product model
model square

Specifications for the squares:
in layouts wih different sized squares make sure that the size of the

square

size:

smaller squares are either 1/2 or 1/3 of the big square v,
if used together with other squares, the product model squares has to
be the biggest one (example: advertisement) Examples: Possible combination of sizes and arrangements

15






IMAGERY

ILLUSTRATIONS

Infographics should be on a solid yellow background.

The colours used are black and white.

Stroke weight

Products

Products are always shown as outline graphic. There
are two possible colour variations, black and white.
Please maintain a uniform stroke weight.

Product graphics should be on a solid yellow back-
ground. For print material prefer black outline product.
For digital media prefer white outline product.

Schemes & infographics

For product graphics in brochures and advertisement
there is a defined stoke weight:

= thick lines: 0,75 pt

= thin lines: 0,5 pt

Example: Product brochure Zoom: Product brochure
stroke weight: 0,5pt and 0,75 pt 17



IMAGERY

PHOTOGRAPHS

Photographs are always used as grayscale images.
One part of the image is overlayed by a yellow bar.

Only use photographs to promote the image of nema.
Technical informations and products are always shown
as outline graphic.

Please only use images approved by the marketing
departement.

smart yellow
Blend mode:

18
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STATIONERY

BUSINESS CARD

Front
NnNOMA
1H1Gi111g
Title / Job description
19,54 = FIRST NAME LAST NAME
osition
34 78 _| T +9038074511XX | firstname.lastname@nema-winkelmann.com.tr
! M +90 54X XXX XX XX | www.nema-winkelmann.com
F +9038074510XX |
47 48 __ | |INEMA WINKELMANN Isitma ve Su Teknolojileri San. ve Tic. Ltd. Sti.
! 'Yakabasi Mah. | Kocaalan Mevkii | 81850 Giimiigsova/Diizce | TURKIYE

4,0 30,0 80,0

The business card of nema is available as a template.

Format: 84 x 54 mm

Recommendation for paper: Galaxi Keramik, 300 g/m?, even surface
Colours: 2/2-coloured, Pantone + black

Person: Roboto Bold
Size: 12 Pt
Line Spacing: 14 Pt

Copy: Roboto Bold
Size: 6 Pt
Line Spacing: 7,2 Pt

4,3

27,16

Back
17,0
24'62 www.nema-winkelmann.com
PART OF
BUILDING+INDUSTRY|
4,0 80,0

50,0

20



STATIONERY

LETTERHEAD

50

62

96

115

287

M

itle /7 Company
Name / Contact person
Street name + number
Postal code + town
[Country

ot i letter Queret

nema

Dat

Telephone E:
+41 6182569 +41 61825 6

ubject, or delete

Dear Sir or Madam,

[El inciaep udiantur. Qui beati de aut omnimodit volupis aut harunto temporeste solupta iny
let, cullis sinum sit pra dis im a debis maximagnis ut ent res ab ipienec totatios escia sit p|
natis is dolenis enimpernam ipsapie nderrum alit esequia quos a pa venihit lacea aperupij
leos dolorumque pel maximiliquae net, ullam laborro eumquia tectemped que volori iust,

ldolorem. Ut accatet et quid mi, exped ut velentur aut ped quis magnam volorro qui officid|

Iminveniatum cone prorepra conesse ndelique non reserfe riorro illaut hillorum faceped q
jassitet eiur?

let, cullis sinum sit pra dis im a debis maximagnis ut ent res ab ipienec totatios escia sit p|
natis is dolenis enimpernam ipsapie nderrum alit esequia quos a pa venihit lacea aperupij
leos dolorumque pel maximiliquae net, ullam laborro eumquia tectemped que volori iust,
ldolorem. Ut accatet et quid mi, exped ut velentur aut ped quis magnam volorro qui officid|
verumaquiat hicto dignis volum sus aliam lanis reria doluptatquis sitatius, qui odis sit ese
Iminveniatum cone prorepra conesse ndelique non reserfe riorro illaut hillorum faceped q
jassitet eiur?

A o M

25.04.2013

vella borrum faceped
preritat dolori con

ad ma que eossum
equi aut ima conem si
que omnient,

verumquiat hicto dignis volum sus aliam lanis reria doluptatquis sitatius, qui odis sit esegto ma dendam quid

isci quatem quideli

[El inciaep udiantur. Qui beati de aut omnimodit volupis aut harunto temporeste solupta invella borrum faceped

reritat dolori con

ad ma que eossum
equi aut ima conem si
que omnient,
tto ma dendam quid
isci quatem quideli

(WINKELMANN

nema

Elinciaep udiantur. Qui beati pis aut solupta invella pe
et cullis sinum sit pra dis im a debis maximagnis ut ent res ab ipienec totatios escia sit poreritat dolori con
enimpemam alit pa veniht lacea aperupis ad ma que eossum
ullam iust sequi aut ima conem si
dolorem. Ut mi, exped 3
verumauiat hcto dignis volum sus aliam lanis reria doluptatquis sitatius, qui odis sit esecto ma dendam quid

assitet eur?

Elinclaep udiantur. Qui beati de aut omnimodit volupis aut harunto temporeste solupta invella borru faceped
et culls sinum sit pra dis im a debis maximagnis ut ent res ab ipienec totatios escia sit poreritat dolori con
ait pa venihit lacea aperupis ad ma que eossum

ullam iust, sequi aut ima conem si
dolorem. Ut accatet et quid mi, exped ut velentur aut ped quis magnam volorro qui officid que omient,
verumquiat hicto dignis volum sus aliam lanis reria doluptatquis sitatius, qui odis sit esecto ma dendam quid

assitet eur?

With best regards,

Nema Winkelmann Isitma ve Su Teknolojiler San. ve Tic. Ltd. St

Name

20

First page

159

195

Following pages

The letterhead of nema is available as a template.

There is a layout for the first page and for the following

pages.
Format: 210 x 297 mm / DIN A4
Colours: 4/4-colours

Head + Footer: Roboto Regular, Roboto Bold

Size: 7 Pt
Line Spacing: 10 Pt

Address: Roboto Regular
Size: 10 Pt
Line Spacing: 13,5 Pt

Contact: Roboto Regular
Size: 6,5 Pt
Line Spacing: 6,5 Pt

Subject: Roboto Bold
Size: 10 Pt
Line Spacing: 13 Pt

Text: Roboto Bold
Size: 10 Pt
Line Spacing: 13 Pt

21
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PRINT MATERIALS

PRODUCT BROCHURE-TITLE

Format: 210 x 297 mm
Recommendation for paper: Galaxi Keramik, 200 g/m?, even surface
Colours: 2/2-coloured, Pantone + black

Headline: Roboto Black, Capitals
Size: 72 Pt

nema Line Spacing: 86 Pt

Colour: black 100 %

Alignment: left

—— Year: Roboto Light
Size: 72 Pt

Line Spacing: 86 Pt
Colour: black 100 %
Alignment: left

Copy Text: Roboto Regular
Size: 12 Pt

Line Spacing: 15 Pt
Colour: white 100 %
Alignment: left

{1 (e

Expansion Vessels for HVAC, Water Supply
and Sanitary Hot Water Applications




PRINT MATERIALS

PRODUCT BROCHURE—GRID

The product brochure is based on a grid, to which all
text and design elements can be aligned.

I. Baseline grid: 12.5 pt

I1. Grid with 12 columns (in format DIN A4)

Headline: Roboto Bold, Capitals
Size: 18 Pt

Line Spacing: 25 Pt

Colour: black 100 %

Alignment: left

A SMART*CHOICE
FOR HYDRAULIC
APPLICATIONS

reliable: As a ications involving the
of high-quality diaphragm pressure supply and delivery of water. Ou
i ma Winkelmannis - vessels meet the most stringent require- Copy Text: Roboto Regu| ar
ments not only with regards to quality
the Group. and reliability but also in i . .
In its modern factory in the Turkish city ing time pressure Slze- 9 Pt
of Diizce, the company produces a wide ~ during ion and assembly. . .
variety of high- pressure Llne Spacmg: 12,5 Pt
i for heating and cool-  In 10 1SO/ISO 9001:2015
ing systems, potable water and sanitary  Quality . 0,
water systems as well ashot water ~ proces have been with COIour' bIaCk 100 /0
storage systems. | most attention to quality, h | | . .
tomersyifaction Al ot padcts Alignment: left
Because Nema concen- are designed, n
PART OF trates on what is really important, these i ing to EN 13831 and
WINKELMANN products provide olutions  PED 2014/68/EU
BUILDING+INDUSTRY 1o numerous in building
3

24



PRINT MATERIALS

PRODUCT BROCHURE —SPREAD

o
1]
st

A Aol precharg std:Pack
PN ‘mlll.nﬁlnllm - ﬁli
0[]
BAR |

1

Bullet List: Roboto Regular

Size: 9 Pt

Line Spacing: 12,5 Pt

Distance between paragraphs: 2 mm
Colour: black 100 %

Alignment: left

Table Headline: Roboto Bold (Roboto Regular)
Size: 8 Pt

Line Spacing: 9,6 Pt

Colour: smart yellow 100 %

Alignment: left or center

Table Copy: Roboto Regular
Size: 8 Pt

Line Spacing: 9,6 Pt

Colour: black 100 %
Alignment: center

25



PRINT MATERIALS

ADVERTISEMEN

T

20

]

43 PERFECT FIT

495 Enhance Your Pressure Management with

High-Quality Expansion Vessels

65 —

= Interchangeable bladder
= Electrostatic Powder Coating

-10°C-70°C

= Size: H 320 mr, ¢ 200 mm
= Connection: 1", %" optional

= Maximum working temperature for bladder:

= Maximum temperature allowed: +110 °C
= Suitable for Water and Water-Glycol mixtures

= Maximum temperature allowed: +110 °C
= Suitable for Water and Water-Glycol mixtures c

S

NEMA WINKELMANN Isitrna ve Su Teknolojileri San. ve Tic. Ltd. Sti.
Yakabasi Mah. Kocaalan Mevkii 81850 Giimiisova/Diizce TURKIYE

1385 www.nema-winkelmann.com
)

14

196

36,6

109,4

Headline: Roboto Bold, capitals
Size: 25 Pt

Line Spacing: 30 Pt

Colour: black 100 %
Alignment: left

Subheadline: Roboto Bold
Size: 14 Pt

Line Spacing: 16,8 Pt
Colour: black 100 %
Alignment: left

Bullet List: Roboto Regular

Size: 9 Pt

Line Spacing: 10,8 Pt

Distance between paragraphs: T mm
Colour: black 100 %

Alignment: left

26



PRINT MATERIALS

PRODUCT LABEL

60 mm

60 mm

nema

www.nema-winkelmann.com

Due to the various colours of the nema vessels the
product labels for nema are 1C black squares.

Size: 60 mm x 60 mm
Logo: The white logo has to be centered in the square
Homepage URL: alignment center

27
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DIGITAL MEDIA

HOMEPAGE

Header
The header must be white.

l e ' I o nema The Logo is aligned to the right margin.

_ Body '
nema— gour Smart ChUI ce ;ZITsv\l??;I;g;ngdfgo;c;tg 8;‘ the main part has to be
fD[’ hgd raul |C a pphcatlons - Products are always shown as white outline graphics.

- The typeface used for the whole website is Roboto.

e @ @) w
o == =

8.00008.0716 1010 l : -

Footer
The footer contains the Winkelmann Building+Industry
logo and the buttons to change the language.

29



DIGITAL MEDIA

HOMEPAGE —INTERFACE ELEMENTS

Buttons Input fields Information boxes
Buttons are rectangles with a white outline. In active Input are always white rectangles with a black line at the Information boxes are used to show additional content
state the whole button changes to white. bottom. if necessary. They are white, the page in the background

has to be darkened.

NEL  NEX sooe _—_—

Uk P b with i chespore b pllars:
ahemipoat, cum sborem gue

Use Fow wpwherrsa with Ao Gespriciion Rt

EMAIL scepcet, cm. shorsm e

v U Tor wywieme with add deapnction pltusc
BT, CUm akeen gue

jon.doe@company.com

passive active

30



DIGITAL MEDIA

EMAIL SIGNATURE

Size: 695px x 160px
Necessary components:

Learn more at: wwwnema-winkelmann com

black square homepage URL logo
(content can be modified)

LB Ine I W e i-mihalriAnn Lo

Sodex |latanbul

Wy abXivy MEET THE
Hall 14

Stand A 06 NEW NEMA

Example: Sigature for ISK Sodex 2018

FHEAE

1SK-SODEX

Learn more at: ww inkel com

Example: Sigature for 2018 without reference to exhibition

31
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EXHIBITIONS

EXHIBITIONS —EXAMPLE ISK SODEX ISTANBUL 2018

Exceptional case: Use of the white logo an yellow ground
Used to harmonise the three different brand logos
(nema, Reflex, Winkelmann OEM Competence)

33



EXHIBITIONS

EXHIBITIONS —EXAMPLE MCE MILAN 2018

Example for Winkelmann Building+Industry exhibition

gy

34
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COMPANY CAR

COMPANY CAR—EXAMPLE OPEL ASTRA NOTCHBACK

www.nema-winkelmann.com

Right side view

Detail side view

] e P ; = /'-ﬁ‘. | The company cars should be white.
S n The black logo should be visible on each side, including front
and back.

A yellow square element containing the positioning and the
Front view Back view Left side view URL should be on both sides.

36



CONTACT

Reflex Winkelmann GmbH

Gersteinstralle 19
59227 Ahlen - Germany

T:+49 23827069 0

mail: info@reflex.de
www.reflex.de

Marketing Department Ahlen
marketing@reflex.de

Viktor Kirchner — Media Designer

T:+49 2382 7069 7185
viktor.kirchner@reflex.de

Concept and Design

halbautomaten
Kommunikationsdesign GmbH

Silberburgstral’e 183 / 01. floor
70178 Stuttgart, Germany

T:+449-711/98 69 22-00
F:+49-711/98 69 22 -02

mail: info@halbautomaten.com
www.halbautomaten.com



